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Abstract:Design space for fashion is newly introduced in Bangladesh which is differentiated 

from the other commercial complex. My research has firmly concluded that in Bangladesh, 

the fashion manufacturing industry is a large scale industry, which is hungry of proper services, 

designing, sample-making ,sample testing and workshop. Proposed as an integrated 

development catering to the fashion industries requirements of Bangladesh as a “one-stop-

solution” which also work as a “HUB”, the project would be developed on a commercially 

self-sustaining. Moreover, Fashion came in to existence as an answer to those needs. In other 

words, which is very much needed for the development of Fashion Business and in Education in 

Bangladesh & particularly in this region. The global scenario of Fashion Business in a 

liberalized market is  another propeller as the competition in quality and pricing is tough to go 

through. It will  help to improvise the fashion as fashion institute and industry globally again of 

quality design intervention and price because the manufacturers especially the textile 

manufacturers, will be able to go for mass manufacturing The Project has been envisaged in 

view of the current state of fashion and related industries in Bangladesh and the integrated 

development would provide commercial, industrial and residential spaces. And to integrate 

and synergies Fashion Business with economic growth of the nation and  help it  to convert 

its dream of becoming the largest economic powerhouse of the world in near future.
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1. Introduction 

„Bangladesh is a developing country. It is rich in culture, fashion and everything‟….. 

Fashion is the need of the society; fashion is the mode of action, method of conduct, manner, 

custom, sort and way.Fashion is not only the method or the way how one is dressed up but it 

is also the style, what makes difference is the type of fabric, usage of threads, the 

combination of colors. It is important to prepare dresses as per the celebrations, customs - 

traditions; prevailing weather and the atmosphere. Today we need creativity; art and fashion. 

Fashion is a way of expressing oneself through carefully selected threads that cover our skin 
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projecting out our inner thoughts and expressing our feelings. Cloths are the art and the way 

one is dressed up - is the style. Actually people love art, it is the need of today‟s global era 

hence establishment of Fashion Institute which is newly introduced in Bangladesh which is 

differentiated from the other commercial complex.  

 

Fashion Industry contributes of Bangladesh in several ways. For instance, economy, 

increase employment facilities and also increasing Bangladeshi traditional awareness. So 

fashion houses are increasing rapidly in this country, Traditional cloths of Bangladesh, for 

example, Jamdani, Muslim, Banarashi, Katan, Silk and so on.Now-a-days many foreign 

investors are interested on Bangladeshi traditional clothes, hand-looms and coming to 

Bangladesh to take advantages of the low cost clothes and low labor cost. Some designer 

and some fashion houses are trying to hold their culture with some fusions. They use local 

material, local clothes and trying to represent Bangladeshi culture and tradition to the 

universe. There are many fashion houses over there, for example, Bibi productions, Aarong, 

Rang, Kay Kraft, Nogordola and so on. Lately some people are very conscious about 

fashion clothes. They are using Bangladeshi native designer instead of import dresses.  

     
Fig.1.Source:http://www.aarong.com/storelocator/ 

http://archive.thedailystar.net/magazine/2004/02/03/coverstory.htm 
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Now-a-days Bangladeshi people are attracted to wear Western clothes because they need  

to adapt with the global fashion, for that reason traditional clothes are being rejected. 

Hence, whole fashion industry of Bangladesh has been covered by western clothes but 

Bangladeshi clothes are more qualified and comparatively less cost. 

2. Aims 

In this research the aim is to make fashion a global experience where traditional forms can be 

enriched with technology. This project has firmly concluded that the fashion manufacturing 

industry, especially the large scale industry. Presently there is no place for manufacturing to 

go and get such services. There need a place where choice of design services of designers can 

be availed of that out of hundred of fashion and culture of Bangladesh at one place. 

Another sector which needs to be catered and can prove to be a big market is”Traditional 

fiber of Bangladesh”. The fashion institute at Hatirjheel would be developed as one of its 

kind state of the art facility that would have as its hub, a knowledge centre that would not 

only provide it‟s fashion character but would also undertake various, training and 

development programs and would develop linkages that would benefit units and designers. It 

is felt that both the communities should be able to meet and fulfill their mutua needs at one 

eplace. Fashion Institute at Hatirjheel fits because it is new in Bangladesh, it will help to 

improves the fashion in a fashion industry globally again of quality design intervention and 

price because the manufactures especially the textile manufactures will be able to go for mass 

manufacturing.                       

3. Evolution of fashion in Bangladesh 

 

Fig.2. Fashion timeline in Bangladesh 



pg. 18 
North American Academic Research , Volume 2, Issue 5 – May ; 2019, 2(5) : 15-29    ©TWASP, USA 

The fashion in Bangladesh has changed dramatically over the past century. Early 1990 in 

Bengal, fashion evolved with a direction kindled by western influence with the making of 

tailored sari blouses about a hundred and forty years ago. It can easily be stated that the ladies 

of the Tagore family played a vital role in creating and developing a strong fashion statement. 

In 50s and 60s Dacca i shall be discussing the length of time as a fabulous inspiration that 

revolutionized the sense of fashion in Bangladesh. The modern fashion industry reflects upon 

and is clearly rooted in this era. Local trends are changing and moving forward with fashion 

demands but in on other time in history did a great leap of design consciousness as did in the 

1960s. The majority of women continued to wear saris but for the first time the urban middle 

class was experimenting with tailored finished garments in both ethic and western wear. A 

new era had arrive with independence, self-determination and freedom. 

The 70s Dacca “Retro Fashion”  has been repeating itself on the fashion cycle. It is not 

surprising because the 70‟s fashion was versatile. Some of the other trends was seen in the 

1970s are high-wasted, flared satin trousers or denims decorated with rhinestones, tight lure 

halter tops, metallic coloured lame and antique velvet dresses and occasionally ostrich-feather 

boas draped over shoulders and turbans for head wear. 

The 80‟s fashion was all about bright colors, polka dots, contrasting stripes, neon leggings 

and pointed boots. The leather jacket was introduced with straight side cuts and jodhpurs 

became popular among the masses. Men , women, teens, children and the old ; everyone 

embraced this sudden birth of self-expression and extravagant. 

The „90s the last decade of the millennium was one of the extremes. The excess of the early 

decade gave way to the drastic pairing down. Perhaps the biggest fashion news of the „90s 

has been the ascendancy of the younger generation of designers into the mainstream. The 

decade also looked for independent women with comforts, poise and confidence as key 

features. In 90s style fashion was heavily influenced by TV, Hollywood and the nusic 

industry. On the other hand, the decade also saw the revival of ethnicity with films too 

becoming more discreet and launching a”back to ethnic” look. 

Some major elements of twenty first fashion are loosing and flowing garments with a mix of 

colors and prints, often with layers. Fabrics used are natural and at times organic cotton, silk 

and linen while the colors are muted and earthy. 

4. Theoretical and Conceptual framework 

       4.1. Theoretical framework 



pg. 19 
North American Academic Research , Volume 2, Issue 5 – May ; 2019, 2(5) : 15-29    ©TWASP, USA 

Through a number of articles over the last decade, Abrahamson and his colleagues have 

made numerous contributions. They have demonstrated that management fashion shape 

management practices as well as academia and subject worthy of study on its own 

(Abrahamson 1996; Newell et al. 2001). They point out that traditional research “may fail 

to focus on why a small minority of Fashions becomes institutionalized whereas a majority 

do not” (Abrahamson 1999). They have formulated a theory of management fashion that 

builds on the earlier theories of aesthetic fashion, but also build on other theories such as 

neo-institution theory (Meyer et al. 1977;3 Scott et al. 1994) and the production of culture 

theory literature (Blau 1993; Hirsch 1972; Hirsch 1986; Peterson 1976; Peterson 1979) to 

account for characteristics, such as the practical functions management fashions serve and 

the influence from techno-economic factors, that differentiate it from the earlier theories 

(Abrahamson 1996). Through a number of studies, they have also provided explanations of 

why technically inefficient innovations diffuse while technically efficient innovations get 

rejected – the phenomena that the traditional, rational, theory of innovation diffusion fail to 

explain adequately. Furthermore, they have identified the different communities of 

knowledge entrepreneurs – technical, consulting, academic, and journalistic communities 

and related their theory of management fashion to the interplay among these communities. 

Recently, they have extended their research to examine more specific characteristics of the 

management fashion phenomena – such as the shape of management fashion life-cycle, 

forces influencing this life-cycle, and the type of collective learning it fosters. They have 

advanced a number of propositions, some of which are discussed and tested in this study in 

the context of fashions. They have also proposed some formal models to account for these 

phenomena (Abrahamson et al. 1997). This research has sparked the interest of other 

academic research in examining the rise and fall of discourse in the business domain. There 

have been a number of studies that confirm, extend or dispute the research claims of 

Abrahamson and his colleagues. 

For example, Benders et al. (2001) uses the notion of interpretive viability to reinforce the 

need for management fashions to be simple but ambiguous, thus allowing flexible 

interpretations. Carson (2000) has extended the theory by testing a number of hypotheses, 

based on the analysis of sixteen management fashions over five decades, relating the 

management fashion life-cycle to the fashions‟ characteristics such as difficulty of 

implementation and degree of “radicalness” as well as external macroeconomic factors. 

Researchers have also extended the theory by providing different perspectives on the 

existing studies (Newell et al. 2001). Some have also suggested the usefulness of extending 
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the research framework to other domains like academic fashion (McKinley1996). Wang 

(2001) has recently examined Information Systems idea waves, using the theory of 

„organizing vision‟ (Swanson et al. 1997; Wang 2002), and Abrahamson‟s theory of 

management fashion. “Organizing visions” are mental images or ideas produced and 

sustained through discourse within an inter-organizational community. 

           4.1.1. International scenario 

The International market is expected to demonstrate a promising year-on- year growth of 6%  

to reach USD 865 billion , by 2023, from the current USD 490 billion. The share of apparel 

in International retail market is 8%, corresponding to a value of USD 40 billion. In addition 

to fashion apparel, the growing demand for fashion. The fashion retail market has witnessed 

several fascinating changes and challenges in recent years, which are indicators of the 

country‟s evolving fashion retail market. The challenges associated with these changes need 

to be addressed in the most efficient and prudent manner in order to harness the concomitant 

benefits.The sound growth of the fashion products market, driven by the 8-to-9% GDP 

growth and positive investment sentiment, looks like a thing of the past. The growth story of 

one of the largest emerging economies, A growth rate under 5%, coupled with double-digit 

inflation, has dampened consumer demand for fashion items. 

   
Source : Technopak analysis 

 

Fig.3.Source: Central Statistical Organization 

In addition to the weak economic sentiment, the worsening  political environment and 

an increasing lack of confidence in governments and institutions has negatively impacted 

the country‟s  overall business competitiveness. As a consequence, the retail market is also 
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hit in terms of business growth. With no sign of any substantial recovery in the 

macroeconomic sentiment or any respite from inflation in the near future. 

        4.1.2. Local scenario 

Fashion is a general term for a popular style or practice, especially in clothing, footwear, 

accessories, makeup, body piercing, or furniture. Fashion refers to a distinctive and often 

habitual trend in the style with which a person dresses, as well as to prevailing styles in 

behavior. The four major current fashion capitals are acknowledged to be Paris, Milan, New 

York City and London, which are all headquarters to the greatest fashion companies and are 

renowned for their major influence on global fashion. Fashion Marketing works by using 

current trends in fashion   to   analyze,   develop,   and   implement   sales   strategies.   

Fashion   marketing investigates the relationship between fashion design and marketing 

including the development, promotion, advertising, and retailing aspects of the billion dollar 

fashion industry. 

Recently it is good sign for Bangladesh that the fashion designing profession has emerged as 

one of the most demandable careers among the youth. These young folks have their own 

creative style of dressing and belief in setting a trend rather than following a trend set by 

others. a career in fashion design not only involves meeting glamorous people and 

interacting with rich and famous but also gives an impetus to the creative flair of the people 

who possess a sense of style.But still Bangladesh is struggling to establish a standard in 

fashion design for international market.There are several findings, which will explain the 

reasons why Bangladesh is struggling in international market with their fashion design. 

There is small number of qualified product designers available in RMG sector. “Non-

qualified” designers having experience with product design learn through trial and error 

and provide the design services. 

4.1. Conceptual framework 

For centuries the phenomena of fashion behavior have been the varied subject of social 

analysts, cultural  historians,  moral  critics, academic theorists  and  business  entrepreneurs.  

Spanning decades and centuries of changing fashions, literally thousands of commentaries 

focusing on the vagaries and nuances of fashion behavior have been published. Taken 

collectively, this major body of analytical commentary  and anecdotal opinion describes 

fashion as a complex, diffuse,often perplexing, highly visible characteristic of civilizations. 

More importantly, however, the core of this literature may be integrated into a basic 
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structure of interrelated concepts of fashion behavior. These concepts comprise the "state 

of the art" in the contemporary development of fashion theory. 

The purpose of this paper is to construct  an integrated conceptual framework for a 

contemporary theory of consumer fashion behavior. The central objective of this 

development is to define basic constructs and structured concepts which delineate a 

contemporary theory of fashion. Three conceptual frameworks form the basis of this 

development:   

1. The generalized concept of fashion may be defined as a broadly based behavioral 

phenomenon evidence in a variety of material and non-material contexts. A generalized 

definition of fashion is constructed to reflect the generalized concept of fashion 

represented in a wider realm of non-material as well as consumer behavioral 

phenomena. 

2. Fashion an old and a process. It may be conceptualized both as an object and as a 

behavioral process. The critical characteristics of a fashion, both as an object and a 

process are defined.  

3. The Mechanisms of the Fashion Process. The fashion process may be mechanistically 

characterized as a process of social influence and diffusion. The conceptual basis of the 

fashion process mechanism is developed based on perspectives from the classical and 

contemporary literature.   

       5. Research Methodology 

           5.1. Site survey Methodology 

In this methodology the process of site survey is usually initiated with the investigation of 

the region embracing with the project site. The immediate vicinity and its relationship with 

the property to developed is given more through study, finally the project site itself is 

analyzes intensively to gain the full understanding is so essential to design space for fashion. 

The following procedure is the guide to systematic site survey. 

-Regional influence. 

-Project site and its all data. 

-All environmental impact assessment. 

       5.2. Data gathering strategies 

-Qualitative and quantitative physical survey of the case study project. 
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-Qualitative and quantitative architectural drawings of the case. 

-Archival  records of computerized quantitative statistics on that regions. 

- Photographs. 

 5.3. Findings and Data analysis 

The data analysis which follows for a number of different  methods of analysis in order to 

find different linkage between the research object and the outcome with reference to the 

authentic research questions. Throughout the evaluation and analysis process, options were 

kept open to new opportunities and insights. Data has been categorized, tabulated and 

recombined to address the initial purpose of the study. Data is analyzed by placing 

information into array, creating tables. The proposed design space for fashion that we 

develop as a  institute  is in Dhaka, which is capital city of Bangladesh. The proposed site 

which is now the largest surface water body within Dhaka, also plays a vital role in the inflow 

of Begunbari Khal. It serves very important hydrologic functions of draining and detaining 

storm water from a large area of Dhaka city.  

 

 

 

 

 

Fig.4.Road and lake section of site 

Proceedings of 10th Global Engineering, Science and Technology Conference2-3 

January,2015, BIAM Foundation, Dhaka, Bangladesh, ISBN:978-1-922069-69-6 
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Fig.5. Location and connectivity   ;  Source : Google map,2018

There are active nodes surrounding the proposed site, basically most active zone is over the 

bridge many people gather over there to see the surrounding of the Hatirjheel lake which is 

situated near the site area. The surrounding urban fabric shows variety of interrelate and 

integrate development. The different zones have very distinct flavor of built environment, 

locality and community. The site also creates very interesting relationships with other public 

and urban spaces. But most importantly the project creates opportunities for a rapid mixed  

development catering the visitor public 
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Fig.6. Proposed site Utility and analysis. 

Fig.7. Site Section A-A 

    5.4. Materials 

Soil condition : Natural 

Climate : Monsoon 

 Jan  Feb  Mar  Apr  May  Jun  Jul Aug  Sep  Oct  Nov  Dec  

Average high 

temperature 

(Celsius)  

26 29 33 34 33 32 31 31 32 31 29 27 

Average low 

temperature 

(Celsius) 

12 15 20 23 25 26 26 26 26 24 18 14 

Mean 

temperature 

(Celsius) 

19 22 26 28 29 28 28 29 29 28 24 20 

Fig.8. Temperature data of Bangladesh,2017;  Source: 

https://www.climatestotravel.com/climate/bangladesh. 

6. Results: Findings and Design proposal  

https://www.climatestotravel.com/climate/bangladesh
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     6.1. Case study findings 

Here we found two designs, Pearl academy of fashion, Jaipur; Architect- Morphogenesis and 

FIDM San Diego campus; Architect- Clive Wilkinson. We analysis their master plan with  

common archetype and got some common characteristic, for instance, entry, served and service, 

circulation and zoning.    

 

Fig.9. Case study analysis 

        

6.2. Design proposal 
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Fig.10. Top view            N            
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Fig.11. 3D view of proposed design 

7. Conclusion  

This research demonstrated about fashion which is to reveal in Bangladesh its own 

personality and individuality. It is just about everything that people do in daily life that is 

affected by fashion. In this research about the design space for fashion well establishes the 

potentials of the chosen site and its analysis in context of the idea. In addition, the site and 

the surrounding are now under rapid development, hopefully it will become a prime spot 

for such a project in future. The project already exhibited a huge number of people gathered 
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for recreation and relief; so with infrastructure design and other surrounding development the 

project can create a huge impact on the cityscape , considering this as its site. Therefore, 

this research could add fashion knowledge on the new creative economy is the fashion 

industry in Bangladesh which will be extended its tradition and economy in future.    
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