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Abstract: Internationalization is getting enormous value in current century of modern 

communication technology, rapid globalization and industrialization. Ministries of Higher 

Education and Higher Education Institutions (HEIs) in the People Republic of China on 

priority basis pay value to Internationalization of Higher Education (HE), thus ensure all the 

required facilities HEIs like English medium of instructions, foreign faculty, infrastructure, 

libraries, dormitories, cafes and so on to attract foreign faculty and foreign/ international 

students. Foreign students are a strength to HEIs, and a source of income. Since 2013 

Pakistan and Chinese government initiative of Belt and Road, Pakistani students flock to 

china on different scholarships under Chinese Government Scholarship (CSC), Belt and 

Road Scholarship and culture exchange program. The aim of the research is to analyze and 

evaluate factors influencing Pakistani students’ choice of a Higher Education 

Institution(HEI) in order to explore the key factors of students selecting HEIs and to suggest 

further improvements for Higher Education Institutions (HEIs). 

Keywords : Internationalization, Higher Education Institutions (HEIs), Higher Education 

Export, Foreign Students. 

Introduction 

Internationalization is becoming one of the main priorities of universities not only in Europe, but 

also worldwide. Similarly, Pakistan is an economically emerging nation with its valuable 

geographical location in south East Asia. It has a good education system and spends a reasonable 

mailto:hongshen@hust.edu.cn
mailto:shanshan88223@sohu.com
mailto:mudassir2017@hust.edu.cn


 

pg. 14 

 

 

portion of her annual budget on education sector and especially on Internationalization of Higher 

Education and Student Mobility. Pakistan is among countries having a large population abroad 

for studies. The current One Belt One Road initiative of the P.R China has stirred the interest of 

the government of Pakistan to reshape its educational policy concerning the quality and 

Internationalization of Higher Education. Pakistan as a major partner of the OBOR initiative has 

necessitated to revolutionize its HEIs for the optimum Internationalization of Education.  In 

todays’ internationalized area of higher education, many authors have focused on researching 

Higher Education Institution (HEI) quality based on the necessity of gaining a competitive 

advantage (Aldridge & Rowley, 1998; Athiyaman, 1997; Moogan et al., 2001; Oldfield & Baron, 

2000). The aim of the research survey is to investigate and evaluate factors influencing Pakistani 

students’ choice of a Higher Education Institution (HEI) in order to suggest further 

improvements for internationalization of higher education. This paper contains four sections: 

introduction, methodology, results, conclusions and discussion. Various clients such as students, 

parents, businesses, and others can be identified in the context of higher education. All of the 

abovementioned clients have certain expectations regarding the performance of higher education 

institutions (HEIs). Brochado (2009) suggests that all services provided by an HEI should be 

managed in order to enhance the quality anticipated by the client. Businesses expect graduates 

with a certain set of skills, knowledge and ability to successfully accomplish work tasks. Parents, 

as the main funders of the study experience, expect certain changes in student characters, as well 

as an acquired ability to find a good job or establish their own entrepreneurship after graduation. 

Nevertheless, this paper focuses on the most significant of these client types –a student, who is 

mostly responsible for the selection of a higher education institution, in which a student gains its 

study experience. Due to the ever-increasing competition amongst HEIs across the globe, HEIs 

have taken up managerial techniques to improve the quality of study programs and services they 

are providing (Telford & Masson, 2005; Yeo, 2008). Furthermore, HEIs have taken up an active 

market approach instead of the previously used passive one (Ivy, 2008). It is now necessary to 

not only be aware of the product provided, but also of the influential environmental factors and 

associated impact on potential students (Moogan et al., 2001). Studies show that it is much more 

expensive to attract new students than to retain those already studying at an HEI. This means that 

it is essential to meet and even exceed Pakistani student expectations, which they have for their 
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study experience, in order to maintain the proportion of foreign students studying at the 

university.  

The study “Service quality in higher education: The role of student expectations” conducted by 

Voss et al. (2007) also shows that in many cases, student expectations tend to be unrealistic, 

therefore it is up to the staff working in departments of the HEI to handle the creation of realistic 

expectations in advance in order to make it possible to even achieve customer satisfaction. If the 

requirements are positively fulfilled and expectations of the students and their parents i.e. clients 

are met and surpassed, it may lead to a positive result by increasing the number of students 

engaged in the higher education institution, as well as ensuring the occurrence of positive 

feedback from current students. The quality is one of the main aspects taken into account by 

students when determining, which HEI to choose. Variety of factors influencing the quality of 

higher education, not only the content of study courses but also faculty performance, student 

support services, university location, admission criteria, scholarships and other aspects must be 

recognized when gauging higher education, especially the HEI quality. In the research conducted 

about the evaluation of students satisfaction in the field of higher education service quality, 

Gbadamosi and de Jager (2013) include the following criteria to be taken into account when 

measuring the level of satisfaction: internationalization; marketing & support; access & 

approachableness; international students & staff; academic reputation; student focused; academic 

quality; variety & reach; location & logistics; accommodation & scholarship; sports reputation & 

facilities; safety & security; and parking (de Jager & Gbadamosi, 2009). Soutar (2002) has 

identified four main determinants of university preference while researching the factors of 

importance for high-school leavers in Australia. The aforementioned factors are: course 

suitability, academic reputation, job prospects, and teaching quality, which to some extent 

comply with a few of the criteria identified by Gbadamosi and de Jager (2013). Research 

conducted within this paper is based on the chapman modal of students’ choice of selection of 

college/HEIs. 

Theory Overview:Atheoretical model informed this research in its conception and execution. 

Chapman’s(1981) Model of College Choice indicate the factors that an individual contemplates 

when selecting to pursue postsecondary education. This model emphasis on the 

maintheoreticalranges into which college choice factors are characterized: individual 
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characteristics, external characteristics, and the impacts of significant individuals (Chapman, 

1981). Individual characteristics are those characteristics inherent in the individual, such as 

socioeconomic status or family background (Chapman). External characteristics are those 

characteristics that pertain to the institution, such as financial aid and tuition policies, or the 

location of the institution (Chapman). The impact of significant individuals involves the ways in 

whichcertain other people who have contact with the student affect him or her inthe college 

choice decision, such people as their parent or high school counselor (Chapman). Chapman’s 

model impacts and underpins this research bycategorizing the factors and themes in the college 

choice decision. 

Chapman’s Model of HEIs/College Choice: Many scholars have conducted researches and find 

out the reasons that individuals choose to attend a postsecondary educational institution, but 

Chapman’s model provided a comprehensive and unique model for college choice. Curtailing 

from a rigorous focus on the admissions process during the late 1970s and early 1980s, when 

colleges and universities were worried about decreasing enrollments, Chapman (1981) explored 

―the influences affecting prospective students’ choice of which college to attend.  

In addition to focusing on the characteristics of the individual, Chapman categorized external 

influences into three categories: ―(a) the influence of significant persons; (b) the fixed 

characteristics of the institution; and (c) the institution’s own efforts to communicate with 

prospective students. For a visual representation of Chapman’s Model of College Choice, see 

Figure 1. By combining both internal and external factors of influence, students develop a 

general expectation of college life and what will be expected during their collegiate experience 

(Chapman).  In turn, the expectations of college life influence students to choose the college that 

most closely matches their expectations (Chapman).  Chapman’s model is comprehensive and 

unique compared with previous models; it integrates a second choice in the college selection 

process, that of the college’s decision to admit the student. By deciding who should be admitted 

to the institution, the school’s admission decision becomes similarlysignificant to the decision of 

the student. This double selection gave anexclusive understanding of college choice.  Through 

the conceptualization of a combined model and the ability of the college to choose a student, 

Chapman creates a model of college choice that was unique from what had been developed 

before.
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Figure1: Chapman Modal Visual Description 

Methodology 

This research study is based on quantitative and qualitative methods: the general theoretical 

method to reveal the contemporaneousness and need for Chinese higher education export; the 

deductive method to interpret the general information, and integrate it to specific cases; the 

statistical method to group information and to analyze the different regularities; the empirical 

method to obtain information by conducting a survey, and induction method to construe and 

generalize the survey findings. In order to examine the factors of student choice of the host 

country and HEIs, a research was conducted within which a questionnaire is developed. The 

Internal Characteristics 

HEIs/Schools  

Performance, Aptitude, Level 

of Educational Expectations

Student Decides to 

Apply to HEIs

HEIs Decision to 

Admit Student

Student Decides to 

Enroll at a School

HEIs efforts to communicate

to students, camous visits,

written informstion

Significant Persons. 

Parents 

HEIs personnel 

Fixed HEIs Characteristics. 

Tuition Cost, Availability of 

program, Location of HEIS. 
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survey involves Pakistani students from HEIs in China in different central universities in 

different provinces. 20 questions were asked to Pakistani students in HEIs in China. 

A total number of 54 completed questionnaires were acquired. This survey consists of male 

students n=47, (87.04%) and female students n=07 (12.96%). The data obtained from the survey 

indicate that number of respondents are in masters n=30 (55.56%), PhD n=18 (33.333%) and 

undergraduate n=06 (11. 11%).It is also revealed through the survey that most of the Pakistani 

students are on scholarship provided by Chinese Scholarship Council (CSC) or Higher Education 

of Pakistan (HEC). The universities attracting more students from Pakistan are 985 and central 

government fundeduniversities in china with sound financial assets and charming international 

ranking. 

The survey questionnaire is generally structured on two parts, the first of which includes 

demographics-based questions about the respondent’s gender and academic level. The second 

part of the survey consists of questions about factors influencing the choice of HEIs and 

universities. The factors are framed into categories and then each category is further branched off 

and sub divided into groups to deeply investigate the nature and scope. On the basis of each 

group one question has been asked in the questionnaire. The questionnaire is structured on Five 

Point Likert’s Scale i.e. strongly disagree, disagree, neutral, agree, and strongly agree. The 

questionnaires are sent to the respondents on electronic mean for time and respondents 

convenience. After receiving the survey filled questionnaire, the data was analyzed using Stat 

graphics 18 statistical analysis and data visualization software. 

Besides 15 Pakistani students in three different universities were interviewed. The interviews 

were semi-structured. The respondents were interviewed one by one and discussion wascarefully 

recorded for data validity and further triangulation. Each interview got approximately 30 minutes 

and during the interview, the interviewees were asked prompt questions to speak openly and 

could add more about the choice of selection of HEIs in china. The interviewer noted all the 

responses on the interview script. The recordings were run to listen and check the script lest the 

researcher might not lose anyimportant information. Thematic analysis was made on the 

explored themes on the semi-structured interview response transcript. The recurrent themes were 

coded under the main themes and relevant themes were coded as sub-themes. Themes on 

internationalization of higher education and student mobility emerged. These codes are manually 
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coded and color coding technique was used (Burnard, 1991) (Cresswell, J.W. , 2009) to easily 

capture the insight from the highlighted coded themes. Appropriate headings were given to the 

main themes lest they might not miss during analysis process. Cutting, erasing and over writing 

was avoided for it can alter the true sense and meaning. Cutting out strings of words free of 

context was thought to potentially risk altering of what had been expressed (Burnard, 1991). 

Then the theme had been allotted acronyms for data analysis. 

Results 

The most common way of obtaining information about the chosen HEI among foreign degree 

students is searching online (100%). Most of Pakistani students, however, learn about study 

opportunities primarily from international relations officers at their respective HEIs where they 

are studying for a degree. The sources, from which students are obtaining information, point to 

the ways of how HEIs should be implementing their marketing activities, in which fields they 

should invest resources to improve their visibility as well as to attract foreign students. The 

survey also shows which priority the chosen HEI has taken at the moment of making a decision 

to study abroad, as well as the criteria, on which the decision has been based, have been 

evaluated. 

The most important factors in the decision-making process are affiliation of the HEI and 

university affiliation with China Scholarship Council (CSC) and Higher Education of Pakistan 

(HEC) 89 %, research grants, international ranking, and international students’ enrollment and 

English medium of instruction, which is considered very important for 81.48 %, 79.63 %, 77.78 

% and 77.78% of respondents when choosing a HEI (see Table. 1.). other important factors are 

HEIs students’ services which is found through the survey as experienced staff 74.08 %, 

international student office role 74.04 % and sophisticated web services 72.22 %. Analyzing the 

level of importance of the factors combining critical and very important impact levels, it was 

found that the HEIs geographical location, climate and infrastructure are also factors that play an 

important role in the decision making of Pakistani students. 
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Table 1: Influencing Factors’ Descriptive Display 

Factors strongly dis. disagree neutral agree strongly agr. Row Total 

International Rank 3 1 7 16 27 54 

 5.56% 1.85% 12.96% 29.63% 50.00% 5.56% 

Indigenous Rank 0 4 9 23 18 54 

 0.00% 7.41% 16.67% 42.59% 33.33% 5.56% 

Staff 1 5 8 21 19 54 

 1.85% 9.26% 14.81% 38.89% 35.19% 5.56% 

Research prod. 1 8 14 18 13 54 

 1.85% 14.81% 25.93% 33.33% 24.07% 5.56% 

Inter. student enroll. 2 3 7 16 26 54 

 3.70% 5.56% 12.96% 29.63% 48.15% 5.56% 

Library 1 6 12 23 12 54 

 1.85% 11.11% 22.22% 42.59% 22.22% 5.56% 

Eng. med. instruction 2 3 7 16 26 54 

 3.70% 5.56% 12.96% 29.63% 48.15% 5.56% 

Intr. student office 0 2 13 24 15 54 

 0.00% 3.70% 24.07% 44.44% 27.78% 5.56% 

website 0 4 10 16 24 54 

 0.00% 7.41% 18.52% 29.63% 44.44% 5.56% 

Affiliation with CSC 2 1 3 15 33 54 

 3.70% 1.85% 5.56% 27.78% 61.11% 5.56% 

Research grants 0 2 8 22 22 54 

 0.00% 3.70% 14.81% 40.74% 40.74% 5.56% 

Climate of city 1 7 16 19 11 54 

 1.85% 12.96% 29.63% 35.19% 20.37% 5.56% 

Infrastructure 2 13 9 12 18 54 

 3.70% 24.07% 16.67% 22.22% 33.33% 5.56% 

Entertainment 1 11 14 13 15 54 
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 1.85% 20.37% 25.93% 24.07% 27.78% 5.56% 

Sports 3 17 12 13 9 54 

 5.56% 31.48% 22.22% 24.07% 16.67% 5.56% 

Gymnasium 3 15 14 10 12 54 

 5.56% 27.78% 25.93% 18.52% 22.22% 5.56% 

On-campus dormitory 1 6 12 20 15 54 

 1.85% 11.11% 22.22% 37.04% 27.78% 5.56% 

Cafeteria/canteen 3 4 13 11 23 54 

 5.56% 7.41% 24.07% 20.37% 42.59% 5.56% 

Column Total 26 112 188 308 338 972 

 2.67% 11.52% 19.34% 31.69% 34.77% 100.00% 

Cell contents: 

  1.  Observed frequency 

  2.  Percentage of row 

 

The StatAdvisor 

This table displays counts for 18 by 5 table.  The first number in each cell of the table is the 

count or frequency.  The second number shows that cell's percentage of the row in which it falls.  

For example, there were 3 values in the first row and first column.  This represents 5.55556% of 

the 54 values in the first row. 

 

while selecting HEIs in china. The survey explores that on-campus dormitory, on-campus 

canteen/cafeteria and city climate as 64.82 %, 62.96% and 55.56 % respectively. In an analysis 

of the level of importance of factors, by combining minor and completely irrelevant levels of 

importance, it was found that sports, gymnasium and entertainment were among the least 

important factors influencing foreign students’ choice HEIs in P.R. China (see figure 2). During 

the analysis of the previously mentioned relevant aspects for decision making regarding the HEI, 

it was concluded that the most important aspects, however, are not among the ones students are 

most satisfied with. A statistically significant amount of respondents has indicated focus on HEIs 

affiliation with scholarship awarding agency like CSC or HEC(88.89 %), English medium of 
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instruction and communication(88.89 %), research grants provision (81.48%) and international 

rank of the HEI ( 79.63%) and foreign students enrollment (77.78 %) as important or very 

important, however  experienced staff(74.08%), international students office of the HIEs 

cooperation (72.22 %), concern HEI website (74%) and on campus dormitory (64.82 %)are 

considered of low importance or completely irrelevant. HEIs location, infrastructure, climate, 

sports and entertainment opportunities play less role the selection criteria of HEIs. 

 

Figure 2: Likert’s scale data visualization (statgraphics 18) 

Some students have indicated that the choice, based on some aspects, has not paid off, and the 

experience gained has been disappointing. A few examples include negative experience during 

interactions with local students, personnel of the chosen HEI or the general population of the 

country, low quality of the chosen study program etc. When asked about other aspects, which 

might have been of importance to foreign students when making a decision about an HEI where 

to study, the following aspects were mentioned: interest in learning the Chinese language, 

discovering an unknown territory, traditions, availability and quality of a certain study program, 

international recognition, credit recognition, scholarship availability, job opportunities after 

graduation, nature, the possibility of starting studies in the winter semester. 

The choice influencing factors included in the survey mostly have been rated as agree and 

strongly agree, providing the highest result of such responses to the aspect of HEIs affiliation 



 

pg. 23 

 

 

with scholarship awarding agency as CSC/HEC (88.89 %), whereas sports (40 %) as well as 

gymnasium and other opportunities (40 %) have mostly been considered irrelevant by Pakistani 

students. Academic quality i.e. staff and on campus library have been rated as very good by 

74.08 % and 64.81 % respectively of all respondents. 9 % of the respondents remain neutral on 

the importance of sports and entertainment as factors influencing choice of HEIs. The results 

point to the need of improving the academic quality in order to achieve the goal of academic 

excellence, which has been set as one of the aims in HEIs’ visions. 

Interviews result shows almost the same result. After thematic analysis, the main reoccurring 

themes were Scholarship, HEI international and indigenous rank, sophisticated admission online 

process and English medium of instruction. These themes were the most repeated terms and 

focused by almost all the respondents. One respondent Mr. IA said,” most of Pakistani students 

at higher education level want to go abroad for Higher Education but on the same time it’s very 

difficult for them to meet the expenses like tuition fee, accommodation and food etc. Therefore, 

CSC is the only hope of a majority of students for their financial support. So always I tried to 

search the university in china offering CSC scholarship for Pakistani students.” When asked 

about the academic quality role in choice of selecting HEIs different responses are noted. Among 

university rank, number of international students, professors’ profiles and university alumni are 

also noted as important factors of selection criteria. Miss RB said,” I searched the websites of 

numerous HEIs in china from Pakistan to decide where to apply and always focused on the rank 

and international students’ annual enrollment rate to know about the academic quality and HEIs 

prestige among the foreign students.” The semi-structured interviews results confirm that 

English medium of instruction is crucial for HEIs to attract Pakistan students at HE level. 

According to the interviewees the time for degree is not even enough to complete the courses and 

research requirements so to attain full fledge mastery over Chinese language in this short period 

is very difficult. Although the respondents showed their love and interest to learn Chinese 

language. 

Mr. SJ responded, “while selecting HEIs in china, one must select the study program offered in 

English language especially at PhD level because one selects Chinese taught program, he/she 

has to learn chines for one year but still it’s not possible to be good at Chinese for academic 

excellence.” When asked about real situation they experienced compared with the expectation 
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they had while selecting HEIs from Pakistan, most of the respondents were found satisfied with 

the academic quality and staff behavior. The problems currently they are facing are of two 

natures Financial and socio-cultural. In financial problems, the respondents said, the scholarship 

does not meet for their expenses fully and it is very hard for them to stay here alone while their 

family (wife, kids) is in Pakistan. The scholarship is so little that we hardly manage to live for we 

have to cook by ourselves and cannot eat outside because the food taste is totally different for us. 

We cannot find enough to spend for refreshment and entertainment. 

In socio-cultural problems the most noteworthy is language barrier in the markets and other 

public places. Mr. MA said,” I am shocked to talked to many people to find my way to my 

university but nobody could understand me. I had to find my way by a struggle. Now I do not 

dare go out of university because I cannot communicate, I like to spend my time in university.” 

Chinese language is structurally different from other languages of the world, its depends on 

various tones.to overcome this problem. Foreigners need to interact more and more with Chinese 

students. The interviews show another social problem that the interaction of the Chinese students 

with Pakistani students is very poor so we sometimes live a life of seclusion. At our schools even 

we don’t know each other so is leading us towards lonely feelings and it’s a type mental stress 

but now we are getting closer to each other and many of us Chinese friends and always help us 

when we need. 

Conclusions and discussion 

The educational environment for Pakistani students in China is favorable for both the countries 

share geographical borders and a healthy brotherly relationship with each other and is propagated 

worldwide, since students happily interactand form friendly relationships with Pakistani students 

and discrimination can be witnessed relatively rarely. In 2018 at the time of new Lunar year 

celebration at Islamabad( the capital of Pakistan) the honorable ambassador of the Peoples 

Republic of China to Pakistan said that due to our relations and under the Belt and Road 

collaboration scheme the CSC has increase the number of seats from 200 per year to 600 per 

year and he said according to Chinese embassy in Pakistan more than 22000 students are 

studying in china and he assured that in 2020 Pakistan will be the top country to have maximum 

number of students in Chinese HEIs.. Marketing activities online ensure a great number of 

degree-seeking foreign students in the researched HEIs, and international student coordinators at 
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HEIs, where these students are studying for obtaining a degree, are the main sources of 

information for exchange students. When choosing an HEI for their studies, foreign students 

acknowledge the following factors as the most important ones: scholarship, HEIs rank, academic 

quality, reputation and international students and staff. Factors such as gymnasium, sports 

reputation and opportunities, and exotic location are mostly considered to be of low importance 

or completely irrelevant. Foreign student satisfaction with the gained study experience does not 

meet the expectations. Participants of the survey are mostly satisfied with the internationalization 

of their chosen HEI and dissatisfied with scholarship amount. Most respondents are willing to 

suggest studies at their chosen HEI to others as well. Both theoretical sources and research 

conducted within this paper demonstrate that foreigners are willing to study in integrated groups 

with local students, not separately from them. Theoretical research and the survey conducted by 

the authors of this paper indicate that both foreign and local students find the quality of education 

to be higher when lectures are held for both groups together, however results of the survey also 

indicate that currently most lectures for locals and foreigners are held separately. Certain national 

laws and regulations are necessary to introduce changes to the delivery of education in foreign 

languages in state institutions, in order to provide equal opportunities for both local and foreign 

students.  

These changes would also provide opportunities for public universities to compete with private 

HEIs in china, which are currently already offering paid courses in foreign languages for both 

domestic students and foreigners. By offering study programs in English languages Pakistani 

universities could contribute to the integration of foreign students. HEIs which concentrate on 

attracting foreign students from the countries of the region of East Asia and Africa and Europe, 

should thoroughly evaluate the opportunities and the necessity of developing and offering study 

programs in English, while other HEIs where most of the foreign students are from Asia and 

Africa should assess opportunities and the necessity of developing and offering study programs 

in English. This would improve students' international competitiveness as well as help 

universities economize resources. Since higher education internationalization and export capacity 

building are among the four main lines of action for the purpose of improving international 

competitiveness of the higher education of a country, the results obtained can be used in higher 

education export development by introducing the necessary changes in the identified areas. 
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